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	Profile
Neil Towers graduated in 1979 and worked in a number of different senior
 manufacturing roles for large international businesses and small regional 
operations. Following extensive industrial and commercial experience within 
Europe, USA and South Korea he gained an MBA in 1992 before entering academia 
in 1994. He joined the Textiles Group in 2000 as Lecturer in Fashion Supply 
Chain and Merchandising. His internationally rated research investigates the 
relationship between retail marketing opportunities and operations management 
requirements within the global supply chain with particular reference to small 
and medium sized enterprises. He has published widely in international journals 
and helped to develop commercial and strategic relationships for industrial 
businesses involved in the European retail sector. He is a Fellow of both the 
Institute of Operations Management and the Chartered Management Institute. 
 

 


	 

Current Research Projects
Development of the Chinese textile sector as an UK/EU trading partner post 
Multi Fibre Agreement, January 2005. 
An Investigation into Agile Merchandising as a Strategic response for European 
producers. 
An investigation of Three Dimensions to improve Physical Distribution System (PDS)
 for Electronic Commerce, sourcing from China to UK. 
Strategic Agile Merchandising: a new market opportunity for European textile 
producers.
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